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About

Allekaa International for Exhibitions & Conferences

A leading Yemeni coperate specialized in professional event
management and exhibition organization. With extensive
experience in both local and international exhibitions, the
company is recognized for its excellence in event planning,
marketing, logistics, and media coordination.

Among its key events are:

The Construction & Building Exhibition constrabuild, SMI Expo
for Solar Energy & Modern Irrigation, and Auto Show for Engines
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Overview of the Exhibition

The Home Appliances & Tools Exhibition is an annual
trade event aimed at bringing together leading compa-
nies and brands from the home appliance and electrical
equipment industry under one roof. The exhibition serves
as a comprehensive platform to showcase the latest tech-
nological solutions and advancements in this sector,
focusing on products that meet consumer demands in
terms of quality, efficiency, and innovative design.

The exhibition provides visitors with the opportunity to
explore the newest products and technologies in the

p fields of home appliances, kitchen devices, and home

care products. It also offers a unique opportunity for direct
interaction with exhibitors and manufacturers, fostering
business communication and establishing strategic part-
nerships between suppliers, distributors, and customers
in both local and international markets. Additionally, the
exhibition presents exclusive offers to visitors and clients
interested in this industry.
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Presenting competitive offers in collaboration with the
exhibition participants.
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Bringing together everything that citizens and compa-

nies need in the field of home appliances and household

tools under one roof."
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Showcasmg the products and services of factories and
companies with global-quality standards.
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Working on showcasing the latest global products in the
field of home appliances and household tools.
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Raising consumer awareness about the variety of
options and quality.

O3 miuo fag s pSi I s )il Jguog 46
Enabling participants to reach the largest target audi-
ence.
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Encouraglng local industries.
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Direct interaction through product experience
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The exhibition opening will be under the patron-
age of the Prime Minister and His Excellency the
Minister of Economy, Industry, and Investment,
or their representatives, along with a large offi-
cial and unofficial governmental presence, rep-
resentatives of authorities, bank directors, sev-
eral prominent business figures, and invited par-
ticipants attending this event.
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The Media Aspect
of the Exhibition

+ w901 8,u ) JlacHl Ji> J uaw) Slges g1)g3g hcks 4 8

Printing and distributing official invita-
tions to visit the exhibition
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Hanging banners about the exhibition
in the streets of the capital , Sana'a
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The exhibition enjoys extensive media and advertising
coverage through a comprehensive marketing plan that
ensures strong visibility and engagement before, during,
and after the event.
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Digital campaigns across major social media platforms
(Facebook, Instagram, TikTok, X).
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Radio TV commercials promoting the event and
participants.
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On-site coverage with live interviews and video
production inside exhibition halls.

13

Jlao b sl ol Saysall olaial byysill Jae yb g fots] 15

<Ll
Organizing workshops to introduce new products
and modern technologies in the field of construction
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A field visit to invite the targeted audience
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Professional photography and video reels showcasing

exhibitors and sponsors.
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Agents
of international
brands seeking
to strengthen
their presence
in the Yemeni
markets

Technology and
smart systems
companies
specializing in smart

home solutions

Exhibits and target
entities for participation

Companies
supplying
household

appliances of all

kinds

National
factories and
manufacturers of
plastic and metal
household
utensils.

Financial and service
institutions that provide
solutions for purchas-
ing, maintaining, or
supplying household
appliances for
low-income families.

micro projects of
families producing
homemade bakery
and confectionery
products

Authorized
distributors of
household
appliances, along
with retail and
wholesale outlets

Artisans and
handicraft
makers, including
workshops for
ceramic and
stoneware
utensils.
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Basic

<7 All booths are limited by circuit breakers - electrical
outlet upon request

42> chairs + 1 table + writing the name of the company
on the site

43> Good lighting + cleaning the hall regularly

E

X 44> Maintain the exhibits after the official working hours of
the exhibition

) <% Advertising before and during the exhibition in most of
the available media

46> Maintaining security during the exhibition
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Possibility of providing additional services depending
on availability, at reasonable prices
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Custom-made decorations to be agreed upon at the time fittings
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The minimum exhibition space for participation is 12
square meters, according to the attached schem
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www.allekaa.com
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